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Therapedic developed 
the concept of 
international licensees 
for its mattresses.
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By: Dale T. Read, Associate Publisher
 

Therapedic International is one of the world’s foremost bedding manufacturers. Offering consumers and the retailers “quality, value, and comfort,” the company has a broad range of mattress brands to meet the needs of every type of sleep products dealer. While Therapedic carefully and thoroughly designs and engineers its various mattress lines, the company has also expanded its licensee network around the globe, covering nearly every corner of the world. In fact, Therapedic is the first company to actually create the concept of international licensees. But, this gets ahead of the story ... 

 

A notable history … offering quality since 1957 

Founded in 1957 by Gerald Gershaw, a former World War II fighter pilot, Gershaw entered the mattress business after the war, determined that a better mattress could be built than what was currently offered to the public. He believed that a smaller, independent manufacturer, like himself, would not spare costs or cut corners to produce a quality mattress product that larger companies did not make. 

 

Gershaw opened a small factory in Elizabeth, New Jersey and began making what he called Therapedic mattresses. He developed the name for the type of mattress he wanted to manufacture—a mattress that would make the sleeper feel restored and refreshed from a good night’s sleep. The name, Therapedic, was a combination of two words: “therapy” for the therapeutic sleep that the mattress would provide and “pedic” for the medicinal effect the mattress would have on the back and body of the sleeper. Before long, Gershaw’s company put forward a complete line of Therapedic mattresses to its customers. 

 

With his mattresses a success locally, Gershaw extended his vision to the national level. He traveled the country in an old station wagon with little more than a gasoline company credit card for financing, and recruited others independent, quality-conscious manufacturers who shared his vision of better sleep through better mattresses. With hard work and dedication, Gershaw had a network of mattress factories throughout the United States making quality sleep products under the Therapedic brand name. 

 

Seeing the success that his efforts had yielded in terms of creating a domestic licensee network, Gershaw decided to take his product worldwide and became the first mattress company to license its name globally. Currently, Therapedic has over fifty factories throughout the world, manufacturing Therapedic mattresses in over thirty countries including Australia, Canada, China, and Ireland. 

 

Today, Gerry Borreggine, President/CEO of Therapedic International, sees that the cornerstone of the company remains in its unwavering commitment to making quality mattresses and sleep related products under the Therapedic brand name. 

 

“Our heritage of making quality sleep products that represent a better value to the consumer is foremost in our minds when we design new products for today’s marketplace,” says Borreggine. “It’s that quality and value proposition that makes us who we are all over the world—Therapedic International,” Borreggine said. 

 

A brand-name, quality mattress for every consumer 

Therapedic has grown to be one of the largest bedding manufacturers in the world by producing quality products and has not lost the original principles set in place by Gerald Gershaw in 1957. The company’s rigid quality standards have led to the development of exclusive features and benefits that set them apart from other brands. 

 

Borreggine tells BEDROOM, “We still do things the old-fashioned way—by hand—to ensure that the mattress you buy is finely crafted. We use high-quality materials to ensure that the Therapedic you buy offers you a superior level of support and comfort for your specific needs. And we use state-of-the-art technology to ensure that the Therapedic you buy is built to last. We are committed to producing quality mattresses and will continue to explore new and better ways to achieve healthful sleep.”
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Therapedic offers a full line-up on conventional and specialty sleep mattresses including The Kathy Ireland® Collection (Essentials, Gallery, First Lady, J du J, and A Café), MemoryTouch, AirTouch, the Innergy, PureTouch, Lloyd and Penfield, and recently the I-Care Elite and the highly successful Backsense line.

 

BackSense offers 18% more support
When asked by BEDROOM, which product line currently differentiates Therapedic during these challenging economic times, Borreggine is quick to point to the Backsense. Borreggine believes that mattress retailers need to be able to offer  

The Backsense line 
offers supple comfort
materials that supply 
optimal conformance 
and pressure relief in the upper upholstery layers 
of the mattress.
consumers powerful features and performance at a compelling price. Introduced at the Las Vegas market earlier in 2009, the Backsense™ line with the HourGlass Support feature is designed specifically to offer the consumer more: a real value for the suggested price range.

 

Borregginne reminds BEDROOM’s readers the Backsense with the HourGlass Back Support has “18% more support where you need it most.” The Therapedic website spells this out in detail: “Our exclusive hourglass polypropylene insert increases support and firmness 18% at the shoulders and hips, and 13% in the lumbar area.” The company refers to research that has shown that anatomically correct support for the sleeper’s spine helps keep the back healthy, and can even have therapeutic benefits if a person has been injured. In order to maintain proper spinal alignment, the HourGlass Back Support System provides zones of support for different regions of the sleeper’s spine. According to Therapedic, this allows the sleeper to rest in a completely neutral position, which is optimum for rest and recovery. 

 

The entire system is composed of three flexible components: 

· Exclusive enhanced support grid that creates firmness in critical areas 
· Open-ended coil with “reactive” spring design the provides progressive resistance as weight is applied, improving support where the body weight is focused 

· Zoned coil configuration allowing for the density of the coils to vary across the sleep surface, tailoring support for every part of the body. 

Additionally, the Backsense line offers supple comfort materials that supply optimal conformance and pressure relief in the upper upholstery layers of the mattress. Different materials are used in combinations to create a sleep surface that improves air circulation and breathability while reducing pressure between the sleeper and the mattress. 

 

With a steady eye on excellence, value and an attractive price to draw in and lock-in consumers at the retail level, Borreggine informs BEDROOM that the company offers the Backsense in six different product designs, which range in price at the queen size from $599 for the Brighton on up to $1,099 for the Manchester. Borreggine further believes that when a customer purchases a $799 queen size Waterford, she is getting product features, designs, performance and benefits that in the past would have cost over $1,000. “We really packed a whole lot into the Backsense. This is a lot of mattress for the price, and really helps our retailers and offers the consumer a great product for a highly competitive price.” 


	


